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Abstract 

 
Socially responsible behaviour is increasingly at the centre of company management policies, as it 

represents an intrinsic value of the company itself which brings benefits not only in economic terms. This 

case study intends to apply the ISO 26000 standard to the company called Ambiens s.r.l., located in 

Valguarnera Caropepe (EN). The mission is not only to promote the sustainable and rational use of 
renewable energy resources to reduce the impact on the environment and people as much as possible, but 

also professional training through the equipment available within it that facilitate the creation of training 

and educational courses set up, in particular, to sensitize primary and secondary school students to new 

planetary problems. An appropriate questionnaire serves as a tool for self-assessment of the company’s 
strengths and weaknesses in relation to Corporate Social Responsibility (CSR); it provides help to 

understand the company's sensitivity in terms of ethical sustainability. Among the advantages of 

Corporate Social Responsibility (CSR) implemented at Ambiens s.r.l. it will be to arrive at a perspective 
or some accounting frameworks of the corporate social report. 

 

Keywords: Corporate Social Responsibility, energy market, ethical sustainability, ISO 26000, renewable 

energy sources 
 

 

1. Introduction 

 

The theme of Corporate Social Responsibility (or Corporate Social Responsibility), in 

the Anglo-Saxon sense, is now consolidated mainly in economic and managerial contexts 

(Arezzo et al., 2008; Arru and Ruggieri, 2016). It consists of all the socially responsible 
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behaviour of an undertaking vis-à-vis its shareholders, stakeholders and, more generally, the 

community, generally adopted voluntarily and regardless of compliance with legal obligations 

(Sena, 2009). Companies' growing awareness of this concept has led to the creation of a 

multiplicity of application tools (Orlandini, 2006). In the 1960s the notion of Corporate Social 

Responsibility was definitively affirmed and, thanks to numerous academic contributions, a 

rapid growth in its relevance to the business activity was witnessed, thus involving the birth 

and development of two different forms of thought (Arru, 2017; Floresta et al., 2018). One of 

these establishes the existence of a link between the responsibilities of managers and their 

social power, due to the fact that the opinions and actions of businessmen influence society 

(Matarazzo, 2016, 2020). Avoiding such obligations leads to a progressive corrosion of power 

and negative consequences on business activity (Sena, 2009). The other form of thinking, on 

the other hand, attempts a more articulated definition of Corporate Social Responsibility, 

emphasizing the importance of the expectations of the community in which the company 

operates and the consequent social role in increasing the well-being of these communities. 

Finally, the fundamental stage of the historical evolution of the concept dates back to the 1980s 

(Arru, 2017; Clasadonte et al., 2008). They were characterized by the conception and 

emergence of the first empirical studies on social performance generated by the 

implementation of Corporate Social Responsibility actions (Asongu, 2007; Giomo et al., 

2016). The social function of the enterprise, therefore, goes beyond the strictly economic 

aspects. It follows that the possibility of success of the company is closely related to the 

inclusion of socio-economic aspects, which are hardly linked to the income result of the 

organization. Such elements may be the distinctive source of the competitive aspect of an 

undertaking (Brown et al., 2009). The explosion of the concept of Corporate Social 

Responsibility in recent years is due to a crisis of values that has marked the industrial system 

at a global level (Bagnoli, 2010; Matarazzo and Baglio, 2018). In fact, there has been an 

increasing number of bad business behaviour, all based on the search for easy profits at the 

expense of the quality of life of citizens, their safety, their health and social cohesion. The 

concept of Corporate Social Responsibility is formalised for the first time in the Green Paper 

presented in 2001 under the title Promoting an European Framework for Corporate Social 

Responsibility (Giunta et al., 2018; Matarazzo, 2018). On this occasion, the Committee 

provided the unambiguous definition of corporate social responsibility by describing it as the 

voluntary integration of the social and ecological concerns of companies in their business 

operations and in their relations with the parties interested (Munda and Matarazzo, 2020; 

Orlandini, 2006). 

The implementation of a Corporate Social Responsibility strategy is a crucial 

component for the competitiveness of an enterprise and it is something that must be 

coordinated by the enterprise itself. This involves the implementation by the company of 

policies and methodologies that integrate social, environmental, ethical, business operations 

and its main strategy, realizing everything in close collaboration with stakeholders. The aim 

of this work is to know and deepen the theme of Corporate Social Responsibility, analyzing 

its typical features and tools useful to companies to be able to undertake behaviors considered 

socially responsible. The analysis of this component, fundamental for companies, not only 

identifies the theoretical aspects of Social Responsibility, but aims to understand how these 

aspects can be put into practice within the different organizations. 

 

2. Case study: Ambiens s.r.l  

 

It was chosen as a case study the company Ambiens s.r.l., founded in 2006 by the idea 

that common experiences help to realize large projects and synergies to overcome obstacles 

and fears (www.ambiens.it). It is an engineering company that operates in the design of 
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environmental works, hydraulic services, electricity networks and plays a key role in 

consulting public and private bodies in the fields of environment, regional development. 

The company’s activities are essentially based on the provision of services and 

therefore the implementation of environmental certifications, designed for the production of 

products, has not found application, but the company is playing a proactive role in the 

environmental awareness process. Since 2010 it operates in the field of renewable energy 

where in addition to the traditional design activities, research and consulting activities are also 

carried out in international arbitration. As for renewable energy, has extensive experience in 

the design, construction and management of photovoltaic systems, having started in operation 

several plants connected to the national electricity grid at different voltage levels: low, medium 

and high voltage. It also carries out technical and legal verification of projects and production 

facilities (Sciuto et al., 2009). 

The Company has set up an applied research laboratory in which several instruments 

for environmental monitoring have been installed, with reference to climate monitoring and 

there are photovoltaic systems made with different technologies for a systematic analysis of 

comparison. The employes of the company has a track record on scientific activities in the 

environmental (Sciuto and Diekkrüger, 2010) and climate study (Rossi et al., 2006; Sciuto et 

al., 2009, 2013). 

As already specified in the introduction the society has in reality three different business 

branches everyone of which it needs an own phase of study and analysis: 

 Typical activity of engineering and asset management studies; 

 Research laboratory applied to renewable sources; 

 Energy sales activities in the free market. 

Among the traditional activities of the engineering firm are the classic business 

development models and the design of photovoltaic plants followed by the activities of works 

management and the most modern form of contract management. As for the activities of the 

laboratory, the respect of a policy of social responsibility must necessarily include the role that 

the laboratory assumes in the different relationships with other subjects of the territory, 

therefore, while the company aims to protect initiatives that may lead to the development of 

patents and innovative products for the market, on the other hand, the laboratory can become 

a space where the information collected is made available to other subjects also free of 

charge. In fact, with reference to the climate data acquired by the weather station, the company 

is making available to research institutions and public institutions, the data acquired and any 

processing. Several are the customers of the company, being constituted from companies of 

capitals operating in the world of the production of renewable energy with centers in France, 

England, Germany and Spain; moreover the company, being technological park, has a clientele 

formed also from scholastics, groups and individuals who carry out daily guided tours. Finally, 

the activity of selling electricity does not have a specific clientele, as the offer is aimed at the 

multitude of customers who need a supply of electricity and consumption monitoring, ranging 

from domestic customers to non-domestic customers and customers who want a certified 

energy supply certification from renewable sources. 

 

3. Materials and methods 

 

Over the years, the growing formalization of Corporate Social Responsibility has been 

realized through the design and development of organizational tools, which allowed companies 

to communicate and to bring to the attention of the commitments made, in the field of social 

responsibility, all its stakeholders. The proliferation of the following instruments has been 

encouraged by the evolution and dissemination of transparency issues and the principles of 

social responsibility, the attention of the political class to the impact of companies in society 
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and the affirmation of an increasingly rooted sensitivity to the issues of sustainable 

development (Casotti, 2005). 

The first stage of the formalisation process of the CSR was marked by the setting of 

reference values, the mission and objectives of the company (Bruni and Sarti, 2009). 

Subsequently, we moved to the design and development of tools able to communicate and 

monitor the objectives set in order to see that the commitments made to its stakeholders have 

been respected (Bruni and Sarti, 2009).  

The tools that are processed during the research are: 

 Ethical code: represents a social contract between the company and its stakeholders 

by publicly announcing that it is aware of its citizenship obligations, which has developed 

business policies and practices consistent with these obligations and which is able to 

implement them through appropriate organisational structures (Casotti, 2005). 

 Social report: is a fundamental tool to improve social and industrial relations and 

strengthen in the community the positive perception of the actions of the socially responsible 

company, increase the legitimacy and consensus of the community (Brugaletta, 2017). 

 Standard SA8000: it analyses a wide range of disputes including child and forced 

labour, health and safety, the right to collective bargaining, discrimination, remuneration and 

management systems related to supply chain verification, external communication 

management and other business policies. 

 Standard ISO26000: is an international standard that provides guidelines on 

Corporate Social Responsibility (CSR) and Organizations. 

 Accountability 1000: is an intentional membership standard prepared in 1999 by the 

International Council of the Institute of Social and Ethical Accountability (ISEA), formed by 

companies (www.csqa.it) 

The quality of the process of establishing the social balance and the information 

contained therein is ensured by compliance with the following principles. The Reporting 

Principles are divided into two groups in order to help companies that adopt them define the 

content and quality of the report. 

Among the reporting principles we distinguish: 

1. Ethical identification of the entity: it is necessary to clearly state the general values, 

principles and purpose of the institution so as to allow an assessment of the consistency of its 

performance; it is necessary to highlight the ethical paradigm of reference, exposed as a set of 

values, principles, rules and general objectives (mission) (Campedelli, 2005). 

2. Responsibility: Care must be taken to identify the stakeholders to whom the school 

is accountable. 

3. Transparency: all recipients must be in a position to understand the logical process 

of recognition, reclassification and training, in its procedural and technical components and 

with regard to the discretionary elements adopted. 

4. Inclusion: it will make sure to give voice - directly or indirectly - to all identified 

stakeholders, explaining the methodology of investigation and reporting adopted (Bisio, 2015). 

5. Consistency: the consistency of the policies and choices of the professional 

community with the commitments undertaken must be described (Casotti, 2005). 

6. Neutrality: the social budget must be impartial and independent of partisan interests 

or particular coalitions. 

7. Autonomy of third parties: where third parties are in charge of guaranteeing the 

quality of the process or making assessments and comments, they must be requested and 

guaranteed the most complete autonomy and independence of judgment. 

8. Competence of period: the social budget has as reference period the school year. 

9. Prudence: it consists, in particular in the presence of estimates (estimates or 

conjectures), in the use of a certain caution (indispensable when conditions of uncertainty 
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exist) so as not to overestimate the positive aspects and not to underestimate the more strictly 

negative ones. 

10. Comparability: comparisons between time-differentiated budgets of the same 

school or with budgets of other schools operating in the same field or context should be 

allowed. 

11. Clarity: the information contained in the social budget must have a level of clarity, 

comprehensibility and accessibility appropriate to the stakeholders to whom the budget is 

intended. 

12. Reliability and faithful representation: the information in the financial statements 

must be subject to a process of control, so that it can be considered by users as a faithful 

representation of the object to which they refer. To be reliable, information must represent its 

object in a complete and truthful manner, with substantive aspects prevailing over formal ones. 

13. Homogeneity: all quantitative expressions used must be measured with the same 

detection criterion and unit of measurement (De Colle and Gonella, 2003). 

14. Utility: the set of news that make up the social budget must contain only data and 

information useful to meet the information needs of stakeholders. 

15. Significance and relevance: we must take into account the actual impact that events, 

economic and not, have produced in the surrounding reality. 

16. Verifiability of information: data collection and processing processes shall be 

documented and, where appropriate, reported in the financial statements in such a way that 

they can be reviewed and reviewed (www.gruppobilanciosociale.org). 

Reporting principles for defining the quality of the report guide choices to ensure the 

quality of the information in a sustainability report, including its adequate presentation (De 

Girolamo and D’Anselmi, 2017; Del Baldo, 2008). This is followed by the Principles of 

Balance, Comparability, Accuracy, Timeliness, Reliability and Clarity, together with the tests 

to be used to achieve an adequate level of quality of the information contained in the report. It 

allows stakeholders to assess performance with confidence and reasonableness and to take any 

(appropriate) action (Ezekiel et al., 2013; Gazzola, 2006). It is suggested that the following 

principles should be applied, which underpin effective transparency: 

1. Balance: the performance of the company must be indicated impartially. Consider 

how the report should reflect management performance with attention to both positive and 

negative profiles to allow interlocutors to develop their evaluation processes with validity 

(Giusepponi, 2012); 

2. Comparability: arguments and indications (chosen, prepared and communicated 

consistently) must allow stakeholders to analyse changes in the company’s performance over 

time (time analysis) and to carry out a comparative examination with respect to other holdings 

(transversal analysis); 

3. Accuracy: the information included in the report must be sufficiently accurate and 

detailed to enable stakeholders to assess the performance of the organisation (Giusepponi, 

2012); 

4. Timeliness: reporting must be regular and provide timely information to 

stakeholders; 

5. Clarity: the information will be presented in a way that is comprehensible and 

accessible to stakeholders; clarity depends on the level of aggregation of the information; 

6. Reliability: it must be possible to submit the information and the reporting processes 

to verify the veracity of the content and the correct application of the reporting principles 

(Mavellia et al, 2010). 

The international standardization system has devised specific management standards, 

precisely to support companies in this task (Hedberg and Malmborg, 2003). UNI ISO 26000 

(ISO 26000: 2010) is an international standard that provides guidelines to organizations on 

Social Responsibility (Hahn, 2013; Heimann, 2008). This standard allows companies to steer 
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their path towards sustainability, as well as any shortcomings and gaps that need to be 

identified to be addressed. This is not a standard that can be certified, but rather a model that 

provides suggestions, guidelines and guidance. 

The standard is structured, in addition to the introduction and two appendices, in the 

following seven chapters: 

1. Purpose and scope: defines the scope of this International Standard and identifies 

certain limitations and exclusions. 

2. Terms and definitions: identifies and provides the definition of key terms of 

fundamental importance for the understanding of Social Responsibility and for the use of this 

standard. 

3. Understanding Corporate Social Responsibility: describes the important factors and 

conditions that have influenced the development of Social Responsibility and continue to 

influence its nature and practice (Marimon et al., 2012). 

4. Principles of Corporate Social Responsibility: introduces and explains the principles 

of Social Responsibility. 

5. Recognising Social Responsibility and stakeholder involvement (Morsing and 

Roepstorff, 2014; Pollifroni, 2007). 

6. A Guide to Fundamental Social Responsibility Issues: Explains the Main Topics and 

Issues related to Social Responsibility (Ricci, 2014; Romolini, 2007). 

7. A Guide to the Integration of Social Responsibility across the Organisation: Provides 

guidance to put Social Responsibility into practice in an organisation. 

 

 
 

Fig. 1. Descrizione schematica della ISO 26000 
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4. Results and discussion 

 

Ambiens s.r.l (LTD) during the past years has implemented several actions to achieve 

the goals to be surrounded by more envairomental sensible employers, customers and 

istitutions. The opening of the park where the concept of environmental protection can be 

discovered at different levels from children, customer and authorities gives an important role 

for Ambiens in the surrounding territory where the company is based. The park located in a 

very dense forest area in center of Sicily shows different and various environmental activities 

and soluctions. 

For example we could with the river protection faunal or botanical species study and 

protection such as Juncus effusus or Libellula. Naturally a large focus of the activity inside the 

park are related to the protection of energy with renuable souces. The company Ambiens has 

voluntarily adopted the UNI ISO 26000 procedure on corporate social responsibility, this 

certification is not currently certifiable by third parties and is therefore carried out through a 

series of activities carried out by the company in line with the provisions of the standard (Ricci, 

2006). Through this procedure, society demands compliance with the law, ethical conduct and 

transparency through reporting (Tenuta, 2009). Society is also committed to enriching human 

resources through decent working conditions and well-being, also having an impact on local 

development by involving the community. Particular attention has been paid to the protection 

of the environment with the creation and maintenance of the technology park of Piazza 

Armerina where the use of capital has a positive impact on various environmental components 

such as soil, air and water. Another area pertaining to Social Responsibility is that related to 

transparency in commercial relations with customers of the free energy market, in which 

Ambiens is working with some clear and easy to read contractual tools, especially in the 

management of the marketing of electricity from renewable sources with certification of origin 

(GO). In order to clearly and transparently define the set of values from which it is inspired to 

achieve its objectives, Ambiens S.r.l. has prepared its Code of Ethics, the observance of which 

is essential for reliability, the reputation, image and proper functioning of the Company. It 

requires all employees and all those who cooperate in the exercise of the Company to observe 

and enforce, within the scope of their duties and responsibilities, the business rules and 

precepts established in the Code of Ethics (Thiengnoi and Afzal, 2009). This implies that in 

no way the conviction to act for the benefit of the Company can justify the adoption of 

behaviours contrary to the principles of the Code of Ethics (Giunta et al., 2018). 

Among the objectives and principles set out in the Code of Ethics are: 

 the full and constant satisfaction of the customer receiving the services; 

 the creation of a solid relationship with the customer based on principles of fairness, 

transparency, efficiency and courtesy; 

 the maintenance of professional behaviour; 

 the protection of safety and health at the workplace in the performance of work 

activities pursuant to Decree 81 (2008); 

 promote respect for environmental and social conditions among suppliers, reconciling 

the search for the maximum competitive advantage of the company and the granting 

of the same opportunities to each supplier, in a context of mutual loyalty, fairness and 

impartiality. 

Following the in-depth analysis carried out by this study, it is suggested to the company 

how to equip itself with some tools for monitoring the level of customer satisfaction and the 

level reached in relation to Corporate Social Responsibility, so that processes can be improved 

(Matarazzo and Baglio, 2018). Among all the tools available to the company, it can be 

advantageous to carry out a specific questionnaire (also online) aimed at the company itself 

and its customers. The questionnaire addressed to the company, is a real self-assessment test, 
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which proposes some questions on the basis of which to understand the position of the 

company on the issues of Social Responsibility and sustainability. This instrument provides 

the company with assistance, not only in understanding whether it is carrying out certain CSR 

initiatives, but also in reflecting on the advantages and benefits of a company management that 

takes this issue into account. In addition, the creation and completion of the questionnaire 

provides support to the company to identify further actions to be taken in order to enhance the 

reputation and performance of the company. 

The topics covered in the questionnaire should cover the environment, work, human 

rights and ethics. Once completed, the questionnaire can become a valid reference for the 

future in order to monitor over time the actions carried out in the field of Social Responsibility. 

The questions, moreover, are aimed at understanding whether the company adopts appropriate 

and valid tools for the implementation of the issue, such as the adoption of an ethical code or 

the social budget. In order to apply CSR instruments to Ambiens, it is proposed that the 

company avail itself of a Sustainability Report, a document that represents the first 

consolidated declaration of a non-financial nature and that describes the initiatives and the 

main results in the economic field, social and environmental reached. This document, taking 

into account the expectations of its stakeholders and the impacts generated by business 

activities, provides an accurate and comprehensive representation of management models, 

policies, results achieved and the main risks, generated or suffered with reference to the topics 

expressly recalled by Art. 3 of Decree 254 (environmental, social, personnel, respect for 

human rights, fight against corruption).  

The sustainability report proposed to Ambiens represents the consolidated Non-

financial Statement (DNF) of the company and reports, to the extent necessary to ensure an 

understanding of the business activity, its performance, its results and the impact of the same 

product on the issues considered relevant and provided for by art. 3 and 4 of Legislative Decree 

no. 254/16 (D.lgs. 254/16). The sustainability report is the primary tool for managing and 

reporting activities and results in the economic, environmental and social fields, as well as a 

fundamental tool for information and dialogue with its stakeholders. The document is drawn 

up and published annually by the company and is widely disseminated to all stakeholders of 

the company through publication on the company’s website and distribution and presentation 

to all employees of the company. In addition to the performance and objectives achieved, the 

sustainability report includes the principles underlying the company’s action, future 

objectives, the results of dialogue with stakeholders and existing initiatives. The sustainability 

report/DNF may be prepared in accordance with the Global Reporting Initiative (GRI). 

 The sustainability report shall provide a balanced and reasonable representation of the 

sustainability performance of an organisation, including both the positive and negative impacts 

generated by its operation. The sustainability report can be based on the GRI Reporting 

Framework and illustrates the results and effects that have characterized the reporting period 

in terms of commitments, strategy and management methods of the organisation. The GRI 

Reporting Framework aims to be a universally accepted model for reporting the economic, 

environmental and social performance of an organization (Giuffrida et al., 2019). The 

Sustainability Reporting Guidelines include standard reporting principles, instructions and 

disclosures (including Performance Indicators) (Milazzo et al., 2017). In order to ensure a 

balanced and reasonable presentation of the performance of the organization, the company 

must first determine what to include in the report, taking into account the principles of 

definition of reports, including: 

 - Materiality: the information contained in a report must refer to the themes and 

indicators that reflect significant economic, environmental and social impacts, or that could 

substantially influence stakeholder assessments and decisions. 
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 - Inclusiveness of stakeholders: the company must identify its stakeholders and 

explain in the report how it has responded to their reasonable expectations and interests. 

The sustainability context: the report must illustrate the performance of the company with 

reference to the broader theme of sustainability (Arfo et al., 2019). 

 - Completeness: completeness concerns objective, perimeter and timing. In addition, 

the concept of completeness can be used with reference to how information is collected (for 

example by ensuring that data includes the results of all sites included in the scope of the 

report) and whether the information submitted is reasonable and appropriate. Subsequently, 

the company takes the decisions related to the processes of preparing the information of a 

report that must comply with the Quality Principles of the report. 

 - Balance: the general presentation of the report’s content should provide an impartial 

image of the company’s performance. Positive results as well as negative results and 

arguments that could influence stakeholder decisions in proportion to their relevance should 

be included. 

 - Comparability: topics and information should be chosen, prepared and 

communicated in a consistent manner. The information included in the report should be 

presented in such a way as to enable stakeholders to analyse changes in the performance of the 

organisation over time and to allow comparative analysis with respect to other organisations. 

 - Accuracy: The information included in the report must be accurate and detailed 

enough for stakeholders to assess the performance of the organisation. 

 - Timeliness: reporting must take place on a regular basis and stakeholders are 

informed in good time in order to be able to make well-founded decisions. 

 - Clarity: Information should be presented in a way that is comprehensible and 

accessible to stakeholders using the report. 

 - Reliability: the information and processes used to compile the report must be 

collected, recorded, prepared, analysed and communicated in such a way as to be subject to 

scrutiny and to define the quality and relevance of the information. In addition to defining the 

content of a report, the company must determine which entities (for example, subsidiaries and 

joint ventures) are required to include performance in the report. The scope of the sustainability 

report must include the entities "upstream" (for example, supply chain) and "downstream" (for 

example, distribution and customers) over which the company exercises control or significant 

influence and the entities "upstream" and "downstream" exercising control or influence over 

the undertaking itself. Subsequently, the company specifies the basic content to be included in 

the sustainability report and can choose three different types of information. 

 - Strategy and profile: defines the general framework for understanding the 

performance of the organisation, such as strategy, profile and governance. 

 - Management mode: Illustrates how an organization addresses a set of topics in order 

to understand performance in a specific area. 

 - Performance indicators: they draw comparative information on the economic, 

environmental and social performance of the organization. 

 

5. Conclusions 

 

The ISO 26000 is not a certification but represents a support to all those organizations 

that intend to develop an organized path towards Social Responsibility. The main advantage 

that derives from the implementation of this rule is the possibility of always having a "guide 

book" at hand, full of indications and ideas, with which to deal in the daily journey towards 

the development of a socially responsible policy. Therefore, it can be considered as a compass, 

an instrument of guidance that helps to resolve the many doubts that may arise along the path 

of responsible social commitment, based on dialogue with all stakeholders in the company. 

Bringing your company into line with the principles of social responsibility is an opportunity 
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to strengthen your business. At present, companies are classified not only for their financial 

success and their ability to create wealth but also for their performance in the voluntary 

implementation of policies to improve the social and environmental impact of their activities. 

As explained in the report, the implementation of this type of ethical and social activities is 

only possible if they are integrated into the corporate core business strategy.  

Through sustainable reporting, press releases, corporate publications, integrated 

budgets, social responsibility reports, funding for foundations and Ngos, companies 

demonstrate and disseminate their commitment to ethical issues, by informing all those who 

indirectly or directly participate in the life of each economic activity. From the analysis treated, 

it emerges how Ambiens in recent years has committed to implementing social policies 

dedicated to safeguarding the safety of workers, subcontractors and customers and that has 

activated policies to safeguard the environment in which it operates. The park is rapresenting 

a place where the visitors can touch with hands the environmental protection concept. This 

shows how strategic it is now, especially for large companies, to achieve economic success in 

an ethical way, ensuring safety in the workplace, respecting workers' rights and protecting the 

environment. It can be understood, in fact, how the society turns out to be attentive to the 

corporate social responsibility, in how much it has accepted the importance that derives 

between it and the economic objectives. This is why it is clear that it is a pivotal point in the 

definition of the development strategies of the organization.  

The section on Performance Indicators is divided into three categories: economic, 

environmental and social. In turn, Social Indicators are divided into the following categories: 

work, human rights, society and product responsibility. The Economic Indicators describe the 

flow of capital between the various stakeholders and the main economic impacts of the 

organization on the company. Environmental Indicators refer to input performance (e.g., raw 

materials, energy, water) and outputs (e.g., emissions, discharges, waste). They also refer to 

biodiversity performance, compliance with environmental standards and regulations and other 

relevant information, such as environmental investments and the impact of products and 

services. The company must in fact provide a summary information on the elements of the 

management approach described below with respect to the following environmental aspects: 

- raw materials (raw materials used by weight or by volume. Percentage of the materials 

used derived from recycled material); 

-energy (Energy savings due to conservation and efficiency improvements. Initiatives 

to provide energy-efficient or renewable energy-based products and services and consequent 

reductions in energy requirements as a result of these initiatives); 

-water (water sources significantly affected by water collection. Percentage and total 

volume of recycled and reused water); 

-biodiversity (location and size of land owned, leased, or managed in areas or adjacent 

to protected areas or areas of high biodiversity outside protected areas); 

-emissions, discharges and waste (total discharged water by quality and destination); 

-products and services (initiatives to mitigate the environmental impacts of products 

and services and degree of mitigation of the impact). -compliance and transport. 

The company planned to increase the study area inside the park for wind and sun energy 

production with the installation of some wooden designed opera and to have a more accessible 

office near to the industrial area. These strategies could improve social and economic 

development of the area where our firms is located.  
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